
Newsletter | April 2018

Blue Orchid Marketing
7 Dunham Drive, Suite 201

New Fairfield, CT 06812 

Anil Malik, President
Sandie Wike, Executive Director 

Phone: 203.746.5901
Fax: 253.276.0532

www.BlueOrchidMarketing.com

NOTE FROM THE PRESIDENT:
 

Last November I told you about a great charity we came across called 
DonorsChoose.org.  It allows teachers to request funding for things that would help their 
classroom. You can make a donation at DonorsChoose.org in any amount and choose 
the specific school and project you want to support. Sandie and I made a donation to our 
grandson's school to fund books for the 3rd grade class. Last week we received a half 
dozen handwritten thank you notes from the students. We were smiling the rest of the 
day -- you will, too, when you read a couple of these below.  I encourage you to lend 
your support to this great organization.

______________________________________________________________________

Check out our new video!
Each month, we'll feature a new video we've created to spread the word about Blue 
Orchid in a way that will bring a smile to your face.  If you like it, please share it!

 

______________________________________________________________________

You can learn Social media from a pub
Your practice isn’t a pub – but there are social 
media marketing lessons to be learned from 2 
popular Seattle eateries.

In a recent interview for Nation’s Restaurant News, 
the owners of popular pubs in the Seattle area 
shared how important it is to focus on social 
media. Their advice to “Have a voice and have a 
message” perfectly describes the marketing 
mission of social media.

Of course, a health care or legal firm is not a pub! But important social media marketing 
lessons can be gleaned from the successful efforts of other industries.

Click Here to read more

______________________________________________________________________

Increase the Efficiency of Your
Blogs by Re-Using Them

Did you know that you have a library of rich, 
organic content at your fingertips, just waiting to be 
reused?

If you have been regularly blogging, you have 
been doing just that! Every well-researched blog 
you write relates to an aspect of your practice and 
can be “re-purposed" into digital marketing pieces 
in different forms.

Here’s how:

E-newsletters via email. By delivering your blog content in newsletter form –right to a 
current or prospective customer’s email inbox – you’ll be giving them something of value.

Click Here to read more

______________________________________________________________________

Springtime in Connecticut

 

______________________________________________________________________

On the Road Again!

 

April 12 - 14
Dermfoot
Baltimore, MD

May 3 - 4
Region III
Atlantic City, NJ

May 31 - June 2
ACFAP
Jackson Hole, WY

Follow us...

______________________________________________________________________

______________________________________________________________________

Your Blue Orchid Marketing Team

Row1 (LtoR) Tracy, Kathi, Angie, Mindy, Lori, Debbie, Yineth, David
Row2 (LtoR) Steven, Sandie, Anil, Kristen, Rob, Marisa

Missing:  Tessa, Katherine, Deepti
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