
NOTE FROM THE PRESIDENT:
 

Technology is changing so quickly.  I'm reading a novel written in 1998 that referred to a 
character with a mobile phone as one of those "fancy lawyers with a phone he carries 
with him."  Twenty years later, everyone has one.  Fast moving. Quick changes.  By 
2022, it is estimated that 50% of all searches will be completed via either speech or 
image search.  More changes.  How does this impact you?  

At Blue Orchid Marketing, we stay on top of the changes for you.  We attend technology 
conferences and read voraciously about the industry.  We make changes in our product 
offering to reflect the changing business environment.  

We know that marketing isn't your Number One job -- it's ours.  Don't get bogged down 
by industry buzzwords or less-than-clear marketing terms.  We're happy to help you 
wade through the muck and mire to figure out what you need and why your need it.  

______________________________________________________________________

Add Email Drip Campaigns to
Your 2018 Marketing Plan

If you are not utilizing targeted email campaigns as part of 
your marketing plan, then you are missing out on a valuable 
and cost-effective marketing tool.

Email campaigns are also known as drip marketing, a 
communication strategy that sends – or "drips" – a 
pre-written set of messages to current or prospective 
customers over a period of time. Most often, these 
communications are emails, but hardcopy letters may be 
used for those, for example, who do not have an email 
address.

There is no guarantee that your targeted reader will see your Facebook postings, as its 
algorithm dictates who sees your content and who doesn't. But an email goes directly to 
the recipient's inbox and can't be missed!

Click Here to read more… 

______________________________________________________________________

Avoid Social Media Mistakes:
Check, Check and Recheck

Big executives – of big firms – can make big mistakes.

In 2017, Elon Musk, CEO and co-founder of Tesla Motors, 
inadvertently included his personal cell number in a tweet, 
sharing it with nearly 17 million Twitter followers.

In another very public blunder, Reed Hastings, co-founder, 
chairman and CEO of Netflix, posted a milestone Netflix 
viewing statistic in 2012 that should have been formally issued with a press release 
and/or a separate filing with the SEC. The SEC initiated a probe which was eventually 
dropped.

Click Here to read more…

______________________________________________________________________

Teamwork!

Last month, we shared with you that our team is working hard to eat right and exercise to 
stay fit.  This month, we just want to add that we also enjoy celebrating the start of the 
weekend at our local "fitness" club.

______________________________________________________________________

On the Road Again!

 

Hope to see you there!

February 21 - 24
Georgia PMA
Atlanta, GA

March 10 - 11
NJVMA
Princeton, NJ

March 24 - 25
Sammy ICS Conference
Long Island, NY

______________________________________________________________________

Your Blue Orchid Marketing Team

Row1 (LtoR) Tracy, Kathi, Angie, Mindy, Lori, Debbie, Yineth, David
Row2 (LtoR) Steven, Sandie, Anil, Kristen, Rob, Marisa

Missing:  Tessa, Katherine, Deepti
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